


Congressional apportionment and redistricting 

Data for program mgmt. and funding allocations: 
health assistance
services for older adults

Purpose

services for older adults
employment services
schools
transportation 



SBCAG is Census Affiliate Center

TPAC involvement: 
•In 2008, briefing on overall Census 2010 preparations

Local Census Activities

•February 5th review of ongoing census activities from 
Regional Census Center and SBCAG staff 

•March 5th TPAC discussed their preferences for the level of 
census 2010 outreach activities 



Update of Census Addresses 

Statistical Areas Program

Santa Maria Local Census Office officially opened on 

Local Census Activities

Santa Maria Local Census Office officially opened on 
January 21st

Address Canvassing in which the Bureau verifies the 
existence of all housing unit addresses



The Boundary and Annexation Survey (completed 
by March 1st))  

List of the emergency and transitional Shelters 

Local Census Activities

Census New Construction Program  

April 1, 2010 census survey mailing to all housing 
units in the United States.  



Complete Count Committees
Tribal Liaison Program
Targeted outreach to hard to count populations
Language Support Program

Multi-Faceted Census Communications 
Campaign 

Language Support Program
Questionnaire Assistance Centers
Partnership Support Program
Faith-based organizations
Census in Schools
Thank You campaign
Use of blogs, YouTube, MySpace and podcasts 
etc.



Census Communications Campaign Goals 

Ensuring an accurate count and full participation  

Save $75 million for every one percent of households 
that mail back the Census formsthat mail back the Census forms

Target hard to count areas



Isla Vista and lower east and west side of Santa 
Barbara City

Western area of Lompoc City between College and 

Hard To Count Areas

Ocean streets

Northern Santa Maria City between Jones and Alvin 
streets



$14 billion: Overall census 2010 costs 

$1 billion: Economic stimulus bill for personnel, 
training, media purchases

$250 million: Partnership Program 

Funding

$250 million: Partnership Program 

$200 million: National ad campaign  

No local or regional money anticipated from the US 
Census or State DOF for 2010 census activities or 
census promotion



SBCAG designated itself as the Census 2000 
Complete Count Committee

Subcommittee met between September 1999 and 

History of SBCAG Involvement: 2000 
Census Outreach

Subcommittee met between September 1999 and 
April 2000 to design and implement outreach 
program.  

Local agencies contributed a combined $185,000 in 
funds based on their population estimates

Consultant assisted in the public outreach 



Low Cost  ($50,000- $75,000)

Distribute existing and enhanced census publicity materials to 
local agencies, community groups, or targeted areas.  

Medium Cost ($75,000 - $100,000)

Establish Complete Count Committee

SBCAG 2010 Census Outreach Options

Establish Complete Count Committee
Develop general media campaign using government access 
TV or radio

High Cost (>$100,000)

Private TV and radio media campaign
Target Hard to Count Populations
Were you counted? campaign to encourage completion of 
census forms



Census data is used frequently

Census outreach program is important

TPAC Recommendation

Funding for outreach activities is limited 

Preference for relying on existing staff 

Use existing local media and advertising resources 



SBCAG Board Direction

What type of information do your want to regularly 
receive on the planning and execution of the US 
Census?

What level of effort by SBCAG should be expended 
on census outreach?

If an expanded outreach program by SBCAG is 
desired what should budget be and how should 
costs be allocated to local agencies?


